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Section One: Overview of the Awards

Chambers Irdland is aurrently inviting nominations from companies for the fifth annual Presdent’s
Awards for Qorporate Sodal Respongibility which will take place on 18" September 2008 in the
the Goamne Flaza Dublin, Northwood. The awards are in partnership with Budness in the
Gommunity, sponsored by resource and in assoaation with the Department of Gommunity, Rural
and Gedltadt Affairs

The awards aim to recognise the work being carried out by companiesin Irdand in improving the
lives of thelr employees and enhanang the avic environment in which they operate. This is a
unique competition that offers the busness community a dhance to promate ther efforts in CR
and gain recognition for best practice.

Award Categories
The awards are divided into four digind categories

Best GCommunity CSRPrgedt (called the Good Neighbour Anerd in the SVEGategary);
Best Evironment CSRPrgedt (called the £oo-friendly Anerd in the SVEcategary);
Bet Workplace CR Prgedt (caled the AResponsble Brployers Anard in the SVE
category); and
Best Marketplace
Merketplace Supplier CSR Prgedt (called Best Busness 2 Busness Award in the
SVE category)
Marketplace Qugtomer CR Prgett ( called Best Busness 2 Qusomer Anard in
the SVE categary)

Al short-liged projeds qudify for entry into the competition for the two general anards

Best New and Innovative CSR Prgjedt; and
Qutganding Achieverment in CR

Company Categories
In order to make the anards accessible to companies of all Szes, each category is divided into
wbrategmesamdlngtooorrpmyszemthefdlomngfcrm
Small and Medium Eterprises (SVE, a company with less than 250 employees, with
company head dffice based in Irdand);
Large Indigenous Gompany (Mare than 250 employees, with a company head office
based in Irdand); and
Multinational Corporations (Headquarters based outsde of Ireland).




Application Procedure

The application forms (in word formet) and guidance notes can be downloaded from the
Chambers Irdand website at wwwv.dhambersie.

Al gpplications mugt be submitted eedronicaly to cawards@dhambersie before 5pm on
Friday, 2" May 2008.

Judaing Procedure
An independent judging pand, chaired by the presdent of Chambers Ireland, will assessthe
applications and determine a shartlist of applications for each categary.

Al applicants will be informed at this paint as to whether they have been shart-lised. Companies
that are not short-listed will be advised to contact Chambers Irdand for feedbadk on their

application.
The judges will then choase the winning company from the shartlist of each category. The winners

will be announced at a gala event on 18" September 2008 in the the Growne Plaza Dublin,
Northwood.
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Section Two: Award Categories

There are four award categories

1. Gommunity,

2. BEwironment;

3. Workplaoe; and

4. Marketplace (supplier and customer).
Each of these categaries is divided into sub-categories acoording to company sze. The fallonming
sedtion autlines the broad themes of the various anards categories and profiles previous winners

in Gommunity, Etvronment and Workplaoe sub-categories Marketplace is a new award category
for 2008, an explanation and examples of Marketplace based CRis adso induded in this sedtion.

1. Community

By their nature, community-based prgeds are generally the mogt vishle agpeds of a company's
CR adivities These proeds depend on diredt interadtion between the company and the
community, generating economic and sodd vibrancy in the locality. A company can build on this
goodwill by using its grassroots knowledge of the issues fadng those living in the surrounding area
to ddliver an effedtive community-focussed CSR drategy. A the heart of al CR prgeds in this
category isa commitment to work in partnership with community sakeholders.

Some Inspiration.. ...

Good Neighbour Award 2007: Ahern & Co

Ahern & Qo is a Chartered Acoountants Hrm based in Rosoommon and is the driving force behind
the Boyle Arts Fedtival. Ahern and Qo manages the sdle of works at the Arts Fedtival each year.
The money from the sale has been used to purchase paintings, sculpture and photography that
have gone to build up a Avic At odledtion of national importance in Boyle town. Ahern and G
plays an important rae in organisng the housing of this cdledtion in different public buildings
throughout Boyle. The Boyle Gvic At adlledtion is now ranked as one of the most important in
Ireland; this could not have been achieved without the dedication of Ahern and Go employees

Best Community-based Project by a Large Indigenous Company 2007: RTE

RTE News and Quirent Affairs dedded to devise an integrated, aross-platform campaign to
highlight the issue of road safety in 2006. This campaign induded - dedicated news features on
the Sx Gheand Nine O ook Nensat the end of each month, which highlighted the carnage on
our roads and the impadt it has on families and communities A complementary webgte to the
coverage on the news featuring the latest headlines, nens Saries and datigtics was aeated. A
Road Safety DVD which showed a seledtion of the 2006 reparts was produced for use at second
levd, in particular Trangtion Year and Leaving Gartificate Students to whom the prospedt of
driving is very attradtive.



Best Community-based Project by a Multinational Gorporation 2007: 02 and Microsoft
02 mains invalvement with Irish Autism Adtion is to build awareness of autism to a range of
audiences - induding employees, customers and the generd public and to raise the qudlity of life
of individuals and their families affected by autism. Over 150 Q2 employees have donated their
time and expertise to Irish Autism Adion.

Maosoft and Enable Irdland aim to make a real difference in heping people with disabilities to
live an independent life, to extend their education and get into the work force. They have fooused
on the provison of Assigtive Tedhndogy Training to address thisissue. Assstive Technology
training is desgned to train people in the use of tedhndogy induding communication aids
computer acoess, dternative forms of power moahility and environmental contrd systlens to
enhance their independence. This year they launched the country's fird National Assgtive
Tedhndogy Training Gentre, which for the firg time provides a central location for training and
advice dl year round.
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2. Environment

Eoo-businesses are those which monitor the effeds their adtivities have on the environment and
respond by implementing palides which enable sugtainable development. Environment-based
CR prgeds go beyond the legidative obligations and promate greener econamic groath. The
results of these prgeds should be quantifiable and should be measured as part of a pursit for
continuous improvement. The most successiul CR prgeds in this area are those that deliver
solutionsthat are both environmentally and business friendly.

Some Inspiration. ..

Eco-Business Award 2007: Lagan Cement Ltd.
Lagan Gament Ltd sat out to reduce ther carbon footprint above and beyond the national
requirements.

They have undertaken a mgjor projedt to subgtitute a proportion of their non-renewable fossl fue
with a more sugtainable, renewable fud Meat and Bone Medl (MBM). By co-fuelling their energy
intensve manufacturing process with MBM, Lagan Gement will significantly reduce its Carbon
Foatprint while also enhandng thar sugtainability and competitiveness

Best Environment-Based Project by a Large Indigenous Gompany 2007: AIB
In 2006 AIB introduced a Group Environmenta palicy to promate a number of recyding initiatives
uchas
- Hlling 7,500 green recyding bags with dd corporate uniforms, which will be shredded
for furniture suffing. BEncouraging gaff to use telephone and video conferenang fadlities
to reduce the need for travel.
Recyding up to 2,800 redundant PCs to a charity called Gamera Education. In new or
refurbished offices AIB has introduced low energy lighting, improved insulation,
introduced intelligent heating and weter usage contrds. To help their customers play a
part in supporting environmental responghility, they launched AB Green Line and the
AB Geen Fund.

Best Environment-Based Project By A Multinational Corporation 2007: Diageo
Diageo Irdand has initiated a number of innovative programmes to promote sudtainability and
reduce their carbon footprint. In 2007 they began offsetting carbon emissons from busness air
travel through investment in a range of carbon emisson redudion schemes. They also finalised a
green dedriaty ocontrad with Bord G s al dedriaty purdhased for Diageo breweries in Irdand
will now be sourced and produced fromwind farms and wind turbines. All weste meterial from the
Jmes Gate Brewery is diverted anay from landfill, 30% is recyded, 40% is composted and 30%
isused asfudl.



3. Workplace

Brmployees provide the know-how, produdtivity, austomer service and innovativeness necessary for
business adtivity. Therefore, the continued suacess of a company is reliant on the commitment of
its saff. Workplace CR prgjedts can affect many different areas of a company's HR pdlicy such as
health and safety, the work-life balance of employees, saff diveraty and aultural anareness

Some Inspiration. ..

Responsible  Employer  Award 2006: Ballydougan  Pottery  Partnership
Ballydougan Pattery entered into partnership with Newry and Mourne Trugt to fadlitate training
and a tailored work placement for Roy Gonn, who had sudtained a brain injury in the Saventies
resulting in memory loss and limited moverment in his right arm and hand. The project focused on
assging him in the period of trangtion from dient to recognised artist, usng a ‘person-centred
planning’ approach. In January 2006, Roy darted weekly training at Ballydougan and on 31
Mardh, an exhibition of hiswork was held in Narrow Wéter Cadtle, Warrenpaint.

Best Workplace-Based Project By A Large Indigenous Company 2006: Bank Of Ireland
Falowing the group’s successful sponsorship of the Speaa Aympics World games in 2003, Bank
o Irdand developed a drategic partnership with Access Ability, a disability management
consultancy, to foous on rearuiting people with disabilities. Abest practice guide to recruiting and
working with people with a disability wes developed and communicated across the organisation.
To date, the group has rearuited 11 employees with a disability and adively works with several
disahility organisations in the area of employment.

Best Workplace-Based Project by a Multinational Corporation 2007: Oracle
COrade etablished a gports and soda dub, Oradub, to help ensure a hedlthy balance between the
soda and working lives of employees. Oradub encourages sodal interadtion and partidpation for
employess, bath insde and outside the business environment. Some of the external dasses
indude: Yoga, music lessons, language dasses, dandng, book dubs, horse-riding, tennis - al of
which are subsdised and co-ardinated by Cradub. In-house treatments available indude
reflexalogy, message, acupuncture and even an on-gte beautidan. Gradub also plays alarge rale
in fundraigng, charity work, and Gabal Volunteer day projeds
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4. Marketplace
Marketplace CSR has two mgjor dements a company’ s suppliers and its cusomers

Marketplace Supplier

In recent years, companies have begun to pay more attention to their suppliers in response to
investor and customer concerns. More and more businesses are now examining how responsible
thelr suppliers are. Gompanies have an interest in ensuring that their suppliers are providing
adequate pay and working conditions to their employees, have effedtive environmental- protection
palides in place and conduding their busness adivities in a trangparent manner that is in line
with good corporate behaviour.

Marketplace Qustomer

In relation to customers, marketplace CSR encourages companies to implement respongble sdles
and marketing pdides and to train ther daff on how these padides can be implemented.
Marketplace CR helps busnesses to nurture a corporate adlture that values the needs
expedations and diversty of its cusomers

In this context, initiatives sudh as implementing cusomer service programmes which effedtively
monitor complaints and am to provide continuous improvement can play a key rde in
marketplace CR Prgeds, whidh, for example, spedficaly address the diverse nature of a
company’ s customer-base can also form part of a business s CIR drategy.
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Section Three: Overall Categories

Al short-liged projeas qudify for entry into the competition for the two overall awards
1. Bedst Newand Innovative CIRPrgect
2. Qutganding Achievement in CSR

1. Best New and Innovative CSR Project

This is anarded for the prged which best delivers an effedive and aegtive sdution to
dakehdders The prgedt is developed as a result of a congdered assessment of the stakehdlders
needs and utilises the company’s expertise in an innovative manner. The winning projed will be
trailblazng in its approach and make a Sgnificant positive impad upon the targeted sakehadders

Some Inspiration. ..

YouthBank — Winner 2007

YouthBank is a €1.9 million partnership between User Bank and various community
Foundations. A YouthBank is a group of eight to ten young people who operate cdledtively as a
committee to digribute grants for youth-led prgeds that aim to make a pogtive contribution to
thelr communities. The young grant makers are respongble for making al the key dedsonswhich
helps them develop kills rdlating to forward planning, money handling and the implementation of
aproed.

2. Qutstanding Achievement in CSR

This is awarded to the company that has most dearly acoepted CR as part of its busness
philosophy and embedded into the company’'s DNA The winning company will have a range of
CR prgeds that gem from a drategic CSR palicy that filters down into al of its adtivities and
throughout its gaff.

Some Inspiration...

Musgrave— Winner 2007

When dedgning their new Qooup Head Office, Musgrave' s took great care in enauring, the
equipment supplied and its ingallation works would have the lonest environmental impadt. The
building incorporates bath passve energy consarvation measures such as better insulation and
glazang, and adive energy effidency tedndogy such as solar poner. All of these dements
contribute to minimising energy demand, which in turn greatly reduces emissons of GO, and other
greenhouse gases linked to dimate dhange.

The building was s2en as a flagship projed and one which would give Musgrave s an apportunity

to demondrate, in a real and tangible way, its commitment to sustainable development and to
minimizing its environmental impad.

Sponsored by Partnered by In Association with
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Section Four: Company Categories

In order to enable the judging pand to compare like with like, each categary is divided into sub-
cﬁegm&bywmenyszemtkefdlamngforrrﬂ
Small and Medium Etterprises (SVE, a company with less than 250 employees, with
company head office based in Ireland);

Large Indigenous Gompany (More than 250 employees with a company head office
basd in Irdland); and

Multinational Corporations (Headquarters based outsde of Irdland).
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Section Fve: Entering the Awards

Asoutlined previoudy there are four anard categories
1. Gommunity,
2. BEwironment,
3. Workplace, and
4. Mearketplace (Supplier and Qustomer)
Each award category has its oan separate application form

Befare filling out any application form it is advised that you read the nates which fdlow each
application form in this section as well as the conditions of entry on page 35.

Al short-liged projeds qudify for entry into the competition for the two overall awards
1. Best Newand Innovative CIRPrgect
2. Qutdanding Achievement in CR

13
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Please complete the following form for consideration for the Chamberslireland’s

President’s Awardsfor Corporate Social Responsibility 2008
Community Category
(N.B. not to exceed three pages)

1 Company Details
Company Name
No of Employees 1-49 [ ]] 50-249 [ 1] 250+ []
Company type SME [ ]]LIC [ ]| MNC [ ]
Awards category Community [ 1 | Environment [ ]| Workplace
Postal Address

2. Name of Project:

3. Describe the project, providing duration, background, development and
implementation infor mation (450 wor ds max)

4, What prompted your company to develop this project? (150 wor ds max)

5. What are the aims and objectives of the project and how is the project meeting
these aims and obj ectives? (200 wor ds max)

6. How is the project being managed? (please include any co-operation with
external stakeholders, including your target audience/benefactors) (150 Words
max )

7. What isthe impact of the project? (200 wor ds max)

8. How do you communicate this impact to your stakeholders (target & wider
audience)? (200 wor ds max)

0. Do you have any plansto build on/expand this project? (100 wor ds max)

10. Please provide any other relevant information if required, including how thisfits
into your company’soverall CSR strategy (200 wor ds max)

11. Please provide a short summary of why your project deservesto win this award

(100 wor ds max)

Sponsored by Partnered by In Association with
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Adjudication

Thewdgesvmll adjudicate each application in the Gommunity category using the fdlowing criteria:
What is the non commerdal community initiative;
Degree to which a community need is being met;
Degree of company involvement;
Degree of aff involvement;
Width & reach of the projed;
Depth of projedt, and how many of the target sector could benfit from the projedt;
Degree to which the initiative is measured and communicated; and
Ht within the company swider CSR agenda.

How to Complete The Community Application Form

Describe the project, providing duration, background, development and implementation
information (450 words max)

In this section you should outline your prgjedt by destribing the length of time the prgect has been
running for, how the prged was established, explain the degree of company involvement in the
prgec and the width and reach of the prgject within the community.

What prompted your company to develop this project? (200 words max)
Brief destription of why your company established this projed.

What are the aims and objectives of the project and how is the project meeting these
aims and objectives? (200 words max)

Qutline the aims and dbjedtives of the prged. Desribing the approach that is used to meet the
aims and objedtives

How is the project being managed? (Please include any co-operation with external
stakeholders, including your target audience/ benefactors) (200 words max)

Desibe the company and gaff invalvement in this prged along with any co-operation with
gakehdders, target and the wider audience,

What is the impact of the project? (200 words max)
Qutline the benefits which your projet ddlivered to soaety and your business. Where possible you
should indude qualitative and quantitative evidence to Support your ansier.

How do you communicate this impact to your stakeholders (target & wider audience)?
(200 words max)
Qutline the communication and PR tods used to promote your proed, (examples webgtes,
nendetters press releases, podters and informetion leeflets). This may be within the company, to
the prged benefidaries, and your wider audience induding media.

16



Do you have any plans to build on/ expand this project? (100 words max)
Qutline any future plans you may have for this prged.

Please provide any other relevant information if required, including how this fits into
your company s overall CSR strategy (200 words max)

Qutline any ather information you fed may be rdevant and if possble please give a brief
summary of how this prgjedt fitsin to your company s overall CSR agenda.

Please provide a short summary of why your project deserves to win this award (100
words max)

Qutline why your prgedt deserves to win this anard. In this sediion you should provide a brief
overview of the projeds aims, benefits and resuits.

Please note: All projects will be judged on their overall approach to enhancing a positive
impact on society and on the specific criteria that is contained in the information pack.

While the word count is a maximum limit, answers may be as brief as applicants deem
appropriate whilst remaining within the page count.

Sponsored by Partnered by In Association with
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Please complete the following form for consideration for the Chambersireland’s

President’s Awardsfor Corporate Social Responsibility 2008
Environment Category
(N.B. not to exceed three pages)

1. Company Name
Company Name
No of Employees 1-49 [ ]| 50-249 [ ]| 250+ [ ]
Company type SME [ ]| LIC [ ]| MNC [ ]
Awar ds category Community [ ] | Environment [ ]| Workplace
Postal Address
2. Name of Project:
3. Describe the project, providing duration, background, development and
implementation information (450 wor ds max)
4, Istheproject run at local or national level? (200 words max)
5. What are the aims and objectives of the project and how is the project meeting
these aims and obj ectives? (200 wor ds max)
6. How is the project being managed? (please include any co-operation with
external stakeholders, including your target audience/benefactors) (200 Wor ds)
7. What istheimpact of the project? (200 wor ds max)
8. How do you communicate this impact to your stakeholders (target & wider
audience)? (200 wor ds max)
9. Do you have any plansto build on/expand this project? (100 wor ds max)
10. Please provide any other relevant information if required, including how thisfits
into your company’soverall CSR strategy (200 wor ds max)
11. Please provide a short summary of why your project deserves to win this award

(100 wor ds max)

Sponsored by Partnered by In Association with

19



Adjudication

Thewdgesvmll adjudicate each BEmronment category entry usng the falowing aiteria:
Impadt of the prgedt on the local community;
Isthe prgect operating at alocal or national leve;
Absolute degree of impadt of the prged is it a svall local impadt or is it a sgnificant
national impad;
Relative degree of improvement measured/ communicated; and
At within the company swider CSR agenda.

How To Gomplete The Environment Application Form

Gompany Details
Please complete all sedtions of the company details sedtion.

Name of Project:
Please give the name of the prgedt you are submitting in this category.

Describe the project, providing duration, background, development and implementation
information (450 words max)

In this section you should autline your prgedt by destribing the length of time the prgect has been
running for, how the prgect was established, explain the degree of company involvement in the
projed.

Is the project run at alocal or national level? (200 words max)
Brief desription of the width and reach of the prged.

What are the aims and objectives of the project and how is the project meeting these
aims and objectives? (200 words max)

Qutline the aims and djedtives of the prged. Desxribing the approach that is used to meet the
aims and objedtives

How is the project being managed? (Please include any co-operation with external
stakeholders, including your target audience/ benefactors) (200 words max)

Desibe the company and gaff invalvement in this prged along with any co-operation with
gakehdders, target and the wider audience,

What is the impact of the project? (200 words max)

Qutline the effeds your projed had on your customers, your business, and on the local or national
environment. Where possible you should indude quaitative and quantitative evidence to support
YOUr ansieY.

20



How do you communicate this impact to your stakeholders (target & wider audience)?
(200 words max)

Qutline the communication and PRtoals used to promate your prgjedt, (examples webstes
nendetters press releases, podters and informetion leeflets). This may be within the company, to
the prged benefidaries, and your wider audience induding media.

Do you have any plans to build on/ expand this project? (100 words max)
Qutline any future plans you may have for this prged.

Please provide any other relevant information if required, including how this fits into
your company s overall CSR strategy (200 words max)

Qutline any other information you fed may be rdevant and if possble please give a brief
summary of how this prgjedt fitsin to your company s overall CSR agenda.

Please provide a short summary of why your project deserves to win this award (100
words max)

Qutline why your prgjedt deserves to win this award. In this sedtion you should provide a brief
overview of the projeds aims, benefits and resuits

Please note: All projects will be judged on their overall approach to enhancing a positive
impact on society and on the specific criteria that is contained in the information pack.

While the word count is a maximum limit, answers may be as brief as applicants deem
appropriate whilst remaining within the page count.

Sponsored by Partnered by In Association with
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Please complete the following form for consideration for the Chambersireland’s

President’s Awardsfor Corporate Social Responsibility 2008
Workplace Category
(N.B. not to exceed three pages)

1. Company Details

Company Name

No of Employees 1-49 [ ]| 50-249 [ ]| 250+ [ ]
Company type SME [ ]| LIC [ ]| MNC [ ]
Awar ds category Community [ ] | Environment [ ]| Workplace

Postal Address

2. Name of Project:

3. Describe the project, providing duration, background, development and
implementation infor mation (450 wor ds max)

4, What specific staff need is being met by your project and how is the project
meeting these needs? (200 wor ds max)

5. How is the project being managed? (please include any co-operation with
external stakeholders, including your target audience/benefactors) (200 Words
max)

6. What isthe impact of the project? (200 wor ds max)

7. How do you communicate this impact to your stakeholders (target & wider
audience)? (200 wor ds max)

8. Do you have any plansto build on/expand this project? (100 wor ds max)

0. Please provide any other relevant information if required, including how thisfits
into your company’soverall CSR strategy (200 wor ds max)

10. Please provide a short summary of why your project deserves to win this award

(100 wor ds max)

Sponsored by Partnered by In Association with
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Adjudication

Thewdgesvmll adjudicate each application in the Workplace category using the faloning ariteria:
Foedfic saff need met;
Degree of gaff involvement/ consultation;
Degree of business benfit;
Degree of aff uptake;
Absolute degree of impadt of the projed;
Relative degree of improvement measured/ communicated; and
Ht within the company swider CSR agenda.

How To Gomplete The Workplace Application Form

Describe the project, providing duration, background, development and implementation
information (450 words max)

In this section you should outline your prgect by desaribing the length of time the prgject has been
running for, how the prged was esablished, explain the degree of company involvement in the
prged and any conaultation that was undertaken before the projedt began.

What specific staff need is being met by your project and how is the project meeting
these needs? (200 words max)

Qutline the gaff need that your prged is meeting. Destribe the approach that is used to meet
these needs

How is the project being managed? (Please include any co-operation with external
stakeholders, including your target audience/ benefactors) (200 words max)

Desibe the company and gaff invavement in this prged along with any co-operation with
dakehdders, target and the wider audience,

What is the impact of the project? (200 words max)
CQutline the benefits which your projedt ddlivered to your staff and your business. Where possible
you shauld indude qualitative and quantitative evidence to support your ansaer.

How do you communicate this impact to your stakeholders (target & wider audience)?
(200 words max)

Qutline the communication and PR tods used to promote your proed, (examples webstes,
nendetters press releases, posters and informeation leeflets). This may be within the company, to
the prgedt benefidaries, and your wider audience induding media.

Do you have any plans to build on/ expand this project? (100 words max)
Qutline any future plans you may have for this projed.
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Please provide any other relevant information if required, including how this fits into
your company s overall CSR strategy (200 words max)

Qutline any ather informetion you fed may be relevant and if possble please give a brief
summary of how this prgjedt fitsin to your company s overall CSRagenda.

Please provide a short summary of why your project deserves to win this award (100
words max) Qutline why your projed deserves to win this award. In this sedtion you should
provide a brief overview of the projeds aims, benefits and results.

Please note: All projects will be judged on their overall approach to enhancing a positive
impact on society and on the specific criteria that is contained in the information pack.

While the word count is a maximum limit, answers may be as brief as applicants deem
appropriate whilst remaining within the page count.

Sponsored by Partnered by In Association with
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Please complete the following form for consideration for the Chambersireland’s

President’s Awardsfor Corporate Social Responsibility 2008
Marketplace Supplier Category
(N.B. not to exceed three pages)

1. Company Details

Company Name

No of Employees 1-49 [ ]| 50-249 [ ]| 250+ [ ]
Company type SME [ ]| LIC [ ]| MNC [ ]
Awar ds category Community [ ] | Environment [ ]| Workplace

Postal Address

2. Name of Project:

3. Describe the project, providing duration, background, development and
implementation infor mation (450 wor ds max)

4, What prompted your company to develop this project, and did you consult with
your suppliersbefore starting this project? (200 wor ds max)

5. What specific area within the supply chain does your project cover (eg.
sustainable supply chain management/treating suppliers as partners) (200 wor ds
max)

6. How is the project being managed? (please include any co-operation with
external stakeholders, including your target audience/suppliers) (200 Words
max)

7. What isthe impact of the project? (200 wor ds max)

8. How do you communicate this impact to your stakeholders (target & wider
audience)? (200 wor ds max)

9. Do you have any plansto build on/expand this project? (100 wor ds max)

10. Please provide any other relevant information if required, including how thisfits
into your company’soverall CSR strategy (200 wor ds max)

11. Please provide a short summary of why your project deserves to win this award

(100 wor ds max)

Sponsored by Partnered by In Association with
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Adjudication

The judges will adjudicate each application in the Marketplace Supplier categary usng the
fdlowing aiteria
- Spedfic areathe supply chain that your projedt covers,

Degree of supplier involvement/ consLitation;

Degree of business benefit;

Degree of supplier benefit;

Relative degree of improvement measured/ communicated; and

At within the company swider CSR agenda.

How To Complete The Marketplace Supplier Application Form

Describe the project, providing duration, background, development and implementation
information (450 words max)

In this section you should outline your prgect by desaribing the length of time the prged has been
running for, how the prged was esablished, explain the degree of company involvement in the
project and the width and reach of the prgject within the community.

What prompted your company to develop this project, and did you consult with your
suppliers before starting this project? (200 words max)

Brief desxiption of why your company etablished this projedt and of any supplier consultation
you may have entered before establishing this prged.

What specific area within the supply chain does your project cover (e.g. sustainable
supply chain management/ treating suppliers as partners) (200 words max)

Brief destription of what area of the supply dhain does your proed effed (examples, Inareased
dandard of goods and services, improved effidency, decreased potential for reputational risks,
greater security of supply)

How is the project being managed? (Please include any co-operation with external
stakeholders, including your target audience/ supplier) (200 words max)

Desibe the company and gaff invalvement in this prged along with any co-operation with
stakehdders, target and the wider audience.

What is the impact of the project? (200 words max)
Qutline the benefits which your projedt ddivered to your cusomers and busness Where possble
you should indude qualitative and quantitative evidence to Support your ansier.

How do you communicate this impact to your stakeholders (target & wider audience)?
(200 words max)
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Qutline the communication and PR tods used to promote your proed, (examples webgtes,
nendetters press rdleases, podters and information leaflets). This may be within the company, to
the prgedt benefidaries, and your wider audience induding media.

Do you have any plans to build on/ expand this project? (100 words max)
Qutline any future plans you may have for this projed.

Please provide any other relevant information if required, including how this fits into
your company s overall CSR strategy (200 words max)

Qutline any ather information you fed may be rdevant and if possble please give a brief
summary of how this prgjedt fitsin to your company s overall CSR agenda.

Please provide a short summary of why your project deserves to win this award (100
words max)

Qutline why your prgedt deserves to win this award. In this sedtion you should provide a brief
overview of the proeds aims, benefits and resuits.

Please note: All projects will be judged on their overall approach to enhancing a positive
impact on society and on the specific criteria that is contained in the information pack.

While the word count is a maximum limit, answers may be as brief as applicants deem
appropriate whilst remaining within the page count.

Sponsored by Partnered by In Association with

29



30



Please complete the following form for consideration for the Chambersireland’s

President’s Awardsfor Corporate Social Responsibility 2008
Marketplace Customer Category
(N.B. not to exceed three pages)

1. Company Details
Company Name
No. of Employees 1-49 [ ]| 50-249 [ ]| 250+ [ ]
Company type SME [ ]| LIC [ ]| MNC [ ]
Awar ds category Community [ ] | Environment [ ]| Workplace
Postal Address
2. Name of Project:
3. Describe the project, providing duration, background, development and
implementation information (450 wor ds max)
4., What prompted your company to develop this project, and did you consult with
your customers before starting this project? (200 wor ds max)
5. What specific customer need is this project meeting and how does the project
meet these needs? (200 wor ds max)
6. How is the project being managed? (please include any co-operation with
external stakeholders, including your target audience/benefactors) (200 Words)
7. What isthe impact of the project? (200 wor ds max)
8. How do you communicate this impact to your stakeholders (target & wider
audience)? (200 wor ds max)
9. Do you have any plansto build on/expand this project? (100 wor ds max)
10. Please provide any other relevant information if required, including how thisfits
into your company’soverall CSR strategy (200 wor ds max)
11. Please provide a short summary of why your project deserves to win this award

(100 wor ds max)
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Adjudication

The judges will adjudicate each application in the Marketplace Qustomer categary usng the
fdlowing aiteria
- Spedfic austomer need et

Degree of customer involverment/ conaultation;

Degree of business benfit;

Degree of customer benefit;

Relative degree of improvement measured/ communicated; and

At within the companies wider CSR agenda.

How To Gomplete The Marketplace Qustomer Application Form

Describe the project, providing duration, background, development and implementation
information (450 words max)

In this section you should outline your prgect by desaribing the length of time the prged has been
running for, how the proed wes established, explain the degree of company involvement in the
prgec and the width and reach of the prgject within the community.

What prompted your company to develop this project, and did you consult with your
customers before starting this project? (200 words max)

Brief desription of why your company established this prgect and of any cusomer consultation
you may have entered before establishing this prged.

What specific customer need is this project meeting and how does the project meet
these needs? (200 words max)

Qutline the Qustomer need that your prged is meeting (reponsble marketing, providing
acessble informetion, offering dhoice of produds or services ensuring cusomer safety and
exduded groups). Destribe the approaches that are used to meet the austomer s needs.

How is the project being managed? (Please include any co-operation with external
stakeholders, including your target audience/ suppliers) (200 words max)

Destibe the company and gaff invalvement in this prgeat along with any co-operation with
dakehdders, target and the wider audience,

What is the impact of the project? (200 words max)
CQutline the benefits which your prgject ddlivered to your customers and business. Where possible
you should indude qualitative and quantitative evidence to support your ansier.

How do you communicate this impact to your stakeholders (target & wider audience)?
(200 words max)
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Qutline the communication and PR tods used to promote your proed, (examples webstes,
nendetters press releases, posters and informeation leeflets). This may be within the company, to
the prgedt benefidaries, and your wider audience induding media.

Do you have any plans to build on/ expand this project? (100 words max)
Qutline any future plans you may have for this prged.

Please provide any other relevant information if required, including how this fits into
your company s overall CSR strategy (200 words max)

Qutline any ather information you fed may be rdevant and if possble please give a brief
summary of how this prgjedt fitsin to your company s overall CSR agenda.

Please provide a short summary of why your project deserves to win this award (100
words max)

Qutline why your prgedt deserves to win this anard. In this sediion you should provide a brief
overview of the projeds aims, benefits and resuits.

Please note: All projects will be judged on their overall approach to enhancing a positive
impact on society and on the specific criteria that is contained in the information pack.

While the word count is a maximum limit, answers may be as brief as applicants deem
appropriate whilst remaining within the page count.
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Section Sx: Conditions of Entry

1.

Higibility

a Al categories of the Anards are gpen to all companies that have a busness
presence in Irdland. The awards are nat open to soda enterprises, voluntary
Ssedor organizations

b. Entries are weloome from srdl, medium and large busnesses and from
individual business units of larger organisations.

Re-submission: If the same proed is submitted in successve years, differences in
soope impadt/ communications must be evident and dearly demondtrated.

Multiple Entries: Gompanies or individual busness units may enter more than one
category and may meke mutiple entries into a sSngle category provided the entries are
based on digind and separate programmes. The same programme cannct be entered
twice in agngle categary.

Submitting Entries: Al applications must be completed dedronically and submitted via
emall to cyawards@diambersie. Handwritten or hard copy applications will nat be
acoepted. Entries are free of charge.

Receipt of Entry: Entries will be adnowledged on recaipt via email. Please endure that
you have recaived confirmetion of your nomination as fdlowing the dosing date, as no
correspondence Will be entered into afterwards. Informetion induded in entries will
become the property of Chambers Ireland and entries will not be returned.

Proof of Entry: Proof of sending (by email or past) is nat proof of receipt by Chambers
Irdland.

Supporting Material: Supporting material may indude brodhures, phatographs, media
coverage etc. One piece of supparting meterid may be forwarded in hard or soft copy
formet to Chambers Irdland. Gdaares are for information punposes only and will not
form a basis for the judges deasons Edasures will only be available for viewing by the

Juages at the corvering o the juadging pane.

Word Gount: Entries must not exaeed three pages of Times New Romen, 11 font 9ze
text. In the interests of fairness this rule will be gridly enforced with assessors only
congdering three pages of any entry. Flease nate, the word count is a maximum limit and
ansners may be as brief as applicants deem appropriate.

Language: Etries should be in BEnglish and will only be acoepted on the dffiaal
application form

Sponsored by Partnered by In Association with
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10.

11.

12.

13.

14.

15.

Josing Date: Bntries must be submitted by 5pm on Friday, 2™ May 2008.

Short Lists:
a A shatlig of prgeds in each category will be sdleded prior to the awards
ceremony.

b. Al shortliged companies will be asked to supply a suitable phato of thelr projedt
and submit meteria for usein a DVD of the anards.

Announcement of Results: Gompanies will be natified as to whether or nat they have
been short-liged for an award. Winners will be presented at the Annual CSR Anards to be
held on 18" September 2008 in the the Qoane Plaza Dublin, Northwood.,

Judging:

a Entries will be judged by an independent and impartial pand of judges The
judges deasion isfinal and no correspondence will be entered into.

b. Pease nate that where the gandard of applications is particularly high, the
judges may opt to present additional awards under reevant subthemes within

the category in question.

Publicity. Winning entries will be publidsed. Applicants are responsble for meking
appropriate arrangements to proted any intdledual property assodated with their
application. Winners may be requested to partidpate in event publiaty.

Please note:

a Entries are treated in the sridest of confidence.

b. The organisers reserve the right to withdraw an award from any applicant
upplying false informetion within their entry. Judges reserve the right to audit
any information supplied.

C By completing an entry for the awards you agree to these terms and condiitions.
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Section Seven: Further Information

Applications forms and guidance notes are available to doanload from Chambers Irdand' s website
at www.chambersie.

For any queries regarding the application procedure you may contadt:

Hizabeth Bowen

Chambers Irdand

17 Merrion Square

Dublin 2

Ph: (O1) 400 4304

BEmail: dizabeth.bonen@dchanbersie

Gala Awards Bvent
The gala awerds will take place on 18" September 2008 in the the Qrowne Plaza Dublin,
Northwood.

For more informeation regarding this event or to reserve a table, please contadt James Kiernan at
james kiernan@cdhambersie or (01) 400 4327.

Sponsored by Partnered by In Association with

37



