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Section One:  Overview of the Awards 
 
Chambers Ireland is currently inviting nominations from companies for the fifth annual President’s 
Awards for Corporate Social Responsibility which will take place on 18th September 2008 in the 
the Crowne Plaza Dublin, Northwood. The awards are in partnership with Business in the 
Community, sponsored by resource and in association with the Department of Community, Rural 
and Gaeltacht Affairs. 
 
The awards aim to recognise the work being carried out by companies in Ireland in improving the 
lives of their employees and enhancing the civic environment in which they operate. This is a 
unique competition that offers the business community a chance to promote their efforts in CSR 
and gain recognition for best practice. 
 
Award Categories 
The awards are divided into four distinct categories: 
 

·  Best Community CSR Project (called the Good Neighbour Award in the SME category); 
·  Best Environment CSR Project (called the Eco-friendly Award in the SME category); 
·  Best Workplace CSR Project (called the Responsible Employers Award in the SME 

category); and 
·  Best Marketplace  

·  Marketplace Supplier CSR Project (called Best Business 2 Business Award in the 
SME category) 

·  Marketplace Customer CSR Project ( called Best Business 2 Customer Award in 
the SME category) 

 
All short-listed projects qualify for entry into the competition for the two general awards:  
 

·  Best New and Innovative CSR Project; and 
·  Outstanding Achievement in CSR. 

 
Company Categories 
In order to make the awards accessible to companies of all sizes, each category is divided into 
sub-categories according to company size in the following format: 

·  Small and Medium Enterprises (SME, a company with less than 250 employees, with 
company head office based in Ireland); 

·  Large Indigenous Company (More than 250 employees, with a company head office 
based in Ireland); and 

·  Multinational Corporations (Headquarters based outside of Ireland). 
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Application Procedure 
The application forms (in word format) and guidance notes can be downloaded from the 
Chambers Ireland website at www.chambers.ie.   
All applications must be submitted electronically to csrawards@chambers.ie before 5pm on 
Friday, 2nd May 2008.  
 
Judging Procedure 
An independent judging panel, chaired by the president of Chambers Ireland, will assess the 
applications and determine a shortlist of applications for each category.  
 
All applicants will be informed at this point as to whether they have been short-listed. Companies 
that are not short-listed will be advised to contact Chambers Ireland for feedback on their 
application.  
 
The judges will then choose the winning company from the shortlist of each category. The winners 
will be announced at a gala event on 18th September 2008 in the the Crowne Plaza Dublin, 
Northwood.  
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Section Two:  Award Categories 
 
There are four award categories: 

1. Community; 
2. Environment; 
3. Workplace; and  
4. Marketplace (supplier and customer).  

 
Each of these categories is divided into sub-categories according to company size. The following 
section outlines the broad themes of the various awards categories and profiles previous winners 
in Community, Environment and Workplace sub-categories. Marketplace is a new award category 
for 2008, an explanation and examples of Marketplace based CSR is also included in this section. 
 
1. Community 
By their nature, community-based projects are generally the most visible aspects of a company’s 
CSR activities. These projects depend on direct interaction between the company and the 
community, generating economic and social vibrancy in the locality. A company can build on this 
goodwill by using its grassroots knowledge of the issues facing those living in the surrounding area 
to deliver an effective community-focussed CSR strategy. At the heart of all CSR projects in this 
category is a commitment to work in partnership with community stakeholders.  
 
Some Inspiration…..  
 
Good Neighbour Award 2007: Ahern & Co 
Ahern & Co is a Chartered Accountants Firm based in Roscommon and is the driving force behind 
the Boyle Arts Festival. Ahern and Co manages the sale of works at the Arts Festival each year. 
The money from the sale has been used to purchase paintings, sculpture and photography that 
have gone to build up a Civic Art collection of national importance in Boyle town. Ahern and Co 
plays an important role in organising the housing of this collection in different public buildings 
throughout Boyle. The Boyle Civic Art collection is now ranked as one of the most important in 
Ireland; this could not have been achieved without the dedication of Ahern and Co employees.  
 
Best Community-based Project by a Large Indigenous Company 2007: RTÉ  
RTÉ News and Current Affairs decided to devise an integrated, cross-platform campaign to 
highlight the issue of road safety in 2006. This campaign included - dedicated news features on 
the Six One and Nine O’  Clock News at the end of each month, which highlighted the carnage on 
our roads and the impact it has on families and communities. A complementary website to the 
coverage on the news featuring the latest headlines, news stories and statistics was created. A 
Road Safety DVD which showed a selection of the 2006 reports was produced for use at second 
level, in particular Transition Year and Leaving Certificate Students to whom the prospect of  
driving is very attractive.  
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Best Community-based Project by a Multinational Corporation 2007: 02 and Microsoft  
02 mains involvement with Irish Autism Action is to build awareness of autism to a range of 
audiences - including employees, customers and the general public and to raise the quality of life 
of individuals and their families affected by autism. Over 150 O2 employees have donated their 
time and expertise to Irish Autism Action. 
 
Microsoft and Enable Ireland aim to make a real difference in helping people with disabilities to 
live an independent life, to extend their education and get into the work force. They have focused 
on the provision of Assistive Technology Training to address this issue. Assistive Technology  
training is designed to train people in the use of technology including communication aids, 
computer access, alternative forms of power mobility and environmental control systems to 
enhance their independence. This year they launched the country’s first National Assistive 
Technology Training Centre, which for the first time provides a central location for training and 
advice all year round. 
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2. Environment 
Eco-businesses are those which monitor the effects their activities have on the environment and 
respond by implementing policies which enable sustainable development. Environment-based 
CSR projects go beyond the legislative obligations and promote greener economic growth. The 
results of these projects should be quantifiable and should be measured as part of a pursuit for 
continuous improvement. The most successful CSR projects in this area are those that deliver 
solutions that are both environmentally and business friendly. 
 
Some Inspiration… 
 
Eco-Business Award 2007: Lagan Cement Ltd.  
Lagan Cement Ltd set out to reduce their carbon footprint above and beyond the national 
requirements.  
 
They have undertaken a major project to substitute a proportion of their non-renewable fossil fuel 
with a more sustainable, renewable fuel Meat and Bone Meal (MBM). By co-fuelling their energy 
intensive manufacturing process with MBM, Lagan Cement will significantly reduce its Carbon 
Footprint while also enhancing their sustainability and competitiveness.  
 
Best Environment-Based Project by a Large Indigenous Company 2007: AIB  
In 2006 AIB introduced a Group Environmental policy to promote a number of recycling initiatives 
such as: 

·  Filling 7,500 green recycling bags with �old� corporate uniforms, which will be shredded 
for furniture stuffing. Encouraging staff to use telephone and video conferencing facilities 
to reduce the need for travel.� 

·  Recycling up to 2,800 redundant PC�s to a charity called Camera Education. In new or 
refurbished offices, AIB has introduced low energy lighting, improved insulation, 
introduced intelligent heating and water usage controls. To help their customers play a 
part in supporting environmental responsibility, they launched AIB Green Line and the 
AIB Green Fund.  

 
Best Environment-Based Project By A Multinational Corporation 2007: Diageo  
Diageo Ireland has initiated a number of innovative programmes to promote sustainability and 
reduce their carbon footprint. In 2007 they began offsetting carbon emissions from business air  
travel through investment in a range of carbon emission reduction schemes. They also finalised a 
�green electricity� contract with Bord G� is, all electricity purchased for Diageo breweries in Ireland 
will now be sourced and produced from wind farms and wind turbines. All waste material from the 
James Gate Brewery is diverted away from landfill, 30% is recycled, 40% is composted and 30% 
is used as fuel. 
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3. Workplace 
Employees provide the know-how, productivity, customer service and innovativeness necessary for 
business activity. Therefore, the continued success of a company is reliant on the commitment of 
its staff. Workplace CSR projects can affect many different areas of a company’s HR policy such as 
health and safety, the work-life balance of employees, staff diversity and cultural awareness. 

Some Inspiration… 

Responsible Employer Award 2006: Ballydougan Pottery Partnership   
Ballydougan Pottery entered into partnership with Newry and Mourne Trust to facilitate training 
and a tailored work placement for Roy Conn, who had sustained a brain injury in the Seventies 
resulting in memory loss and limited movement in his right arm and hand. The project focused on 
assisting him in the period of transition from client to recognised artist, using a ‘person-centred 
planning’ approach. In January 2006, Roy started weekly training at Ballydougan and on 31 
March, an exhibition of his work was held in Narrow Water Castle, Warrenpoint. 

Best Workplace-Based Project By A Large Indigenous Company 2006: Bank 0f Ireland 
Following the group’s successful sponsorship of the Special Olympics World games in 2003, Bank 
of Ireland developed a strategic partnership with Access Ability, a disability management 
consultancy, to focus on recruiting people with disabilities. A best practice guide to recruiting and 
working with people with a disability was developed and communicated across the organisation. 
To date, the group has recruited 11 employees with a disability and actively works with several 
disability organisations in the area of employment. 

Best Workplace-Based Project by a Multinational Corporation 2007: Oracle 
Oracle established a sports and social club, Oraclub, to help ensure a healthy balance between the 
social and working lives of employees. Oraclub encourages social interaction and participation for 
employees, both inside and outside the business environment. Some of the external classes 
include: Yoga, music lessons, language classes, dancing, book clubs, horse-riding, tennis - all of 
which are subsidised and co-ordinated by Oraclub. In-house treatments available include 
reflexology, massage, acupuncture and even an on-site beautician. Oraclub also plays a large role 
in fundraising, charity work, and Global Volunteer day projects.  
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4. Marketplace 
Marketplace CSR has two major elements a company’s suppliers and its customers.  
 
Marketplace Supplier 
In recent years, companies have begun to pay more attention to their suppliers in response to 
investor and customer concerns. More and more businesses are now examining how responsible 
their suppliers are. Companies have an interest in ensuring that their suppliers are providing 
adequate pay and working conditions to their employees, have effective environmental-protection 
policies in place and conducting their business activities in a transparent manner that is in line 
with good corporate behaviour.   
 
Marketplace Customer 
In relation to customers, marketplace CSR encourages companies to implement responsible sales 
and marketing policies and to train their staff on how these policies can be implemented. 
Marketplace CSR helps businesses to nurture a corporate culture that values the needs, 
expectations and diversity of its customers.  
 
In this context, initiatives such as implementing customer service programmes which effectively 
monitor complaints and aim to provide continuous improvement can play a key role in 
marketplace CSR. Projects, which, for example, specifically address the diverse nature of a 
company’s customer-base can also form part of a business’s CSR strategy.  
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Section Three: Overall Categories 
 
All short-listed projects qualify for entry into the competition for the two overall awards 

1. Best New and Innovative CSR Project 
2. Outstanding Achievement in CSR 

 
1. Best New and Innovative CSR Project  
This is awarded for the project which best delivers an effective and creative solution to 
stakeholders. The project is developed as a result of a considered assessment of the stakeholders 
needs and utilises the company’s expertise in an innovative manner. The winning project will be 
trailblazing in its approach and make a significant positive impact upon the targeted stakeholders.  
 
Some Inspiration… 
 
YouthBank – Winner 2007 
YouthBank is a €1.9 million partnership between Ulster Bank and various community 
Foundations. A YouthBank is a group of eight to ten young people who operate collectively as a 
committee to distribute grants for youth-led projects that aim to make a positive contribution to 
their communities. The young grant makers are responsible for making all the key decisions which 
helps them develop skills relating to forward planning, money handling and the implementation of 
a project.  
 
2. Outstanding Achievement in CSR 
This is awarded to the company that has most clearly accepted CSR as part of its business 
philosophy and embedded into the company’s DNA. The winning company will have a range of 
CSR projects that stem from a strategic CSR policy that filters down into all of its activities and 
throughout its staff.  
 
Some Inspiration… 
 
Musgrave – Winner 2007 
When designing their new Group Head Office, Musgrave’s took great care in ensuring, the 
equipment supplied and its installation works would have the lowest environmental impact. The 
building incorporates both passive energy conservation measures such as better insulation and 
glazing, and active energy efficiency technology such as solar power. All of these elements 
contribute to minimising energy demand, which in turn greatly reduces emissions of CO2 and other 
greenhouse gases linked to climate change. 
 
The building was seen as a flagship project and one which would give Musgrave�s an opportunity 
to demonstrate, in a real and tangible way, its commitment to sustainable development and to 
minimizing its environmental impact. 
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Section Four:  Company Categories 
 
In order to enable the judging panel to compare like with like, each category is divided into sub-
categories by company size in the following format: 

·  Small and Medium Enterprises (SME, a company with less than 250 employees, with 
company head office based in Ireland); 

·  Large Indigenous Company (More than 250 employees, with a company head office 
based in Ireland); and 

·  Multinational Corporations (Headquarters based outside of Ireland). 
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Section Five:  Entering the Awards 
 
As outlined previously there are four award categories 

1. Community, 
2. Environment,  
3. Workplace, and  
4. Marketplace (Supplier and Customer)  

 
Each award category has its own separate application form.  
 
Before filling out any application form it is advised that you read the notes which follow each 
application form in this section as well as the conditions of entry on page 35. 
 
All short-listed projects qualify for entry into the competition for the two overall awards 

1. Best New and Innovative CSR Project 
2. Outstanding Achievement in CSR 
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Please complete the following form for  consideration for  the Chambers I reland’s 

President’s Awards for  Corporate Social Responsibility 2008 
Community Category 

(N.B. not to exceed three pages) 
1. Company Details 

Company Name  
No of Employees 1-49 50-249 250+ 
Company type SME LIC MNC 
Awards category Community Environment Workplace 
Postal Address  

 
2. Name of Project: 

 
 

3. Descr ibe the project, providing duration, background, development and 
implementation information (450 words max) 

 
 

4. What prompted your  company to develop this project? (150 words max) 
 
 

5. What are the aims and objectives of the project and how is the project meeting 
these aims and objectives? (200 words max) 

 
 

6. How is the project being managed? (please include any co-operation with 
external stakeholders, including your  target audience/benefactors) (150 Words 
max ) 

 
 

7. What is the impact of the project? (200 words max) 
 
 

8. How do you communicate this impact to your stakeholders (target &  wider  
audience)? (200 words max) 

 
 

9. Do you have any plans to build on/expand this project? (100 words max) 
 
 

10. Please provide any other  relevant information if required, including how this fits 
into your  company’s overall CSR strategy (200 words max) 

 
 

11. Please provide a shor t summary of why your  project deserves to win this award 
(100 words max) 
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Adjudication 
 
The judges will adjudicate each application in the Community category using the following criteria: 

·  What is the non commercial community initiative; 
·  Degree to which a community need is being met; 
·  Degree of company involvement; 
·  Degree of staff involvement; 
·  Width & reach of the project; 
·  Depth of project, and how many of the target sector could benefit from the project; 
·  Degree to which the initiative is measured and communicated; and 
·  Fit within the company�s wider CSR agenda. 

 
How to Complete The Community Application Form 
 
Describe the project, providing duration, background, development and implementation 
information (450 words max) 
In this section you should outline your project by describing the length of time the project has been 
running for, how the project was established, explain the degree of company involvement in the 
project and the width and reach of the project within the community. 
 
What prompted your company to develop this project? (200 words max) 
Brief description of why your company established this project.  
 
What are the aims and objectives of the project and how is the project meeting these 
aims and objectives? (200 words max) 
Outline the aims and objectives of the project. Describing the approach that is used to meet the 
aims and objectives. 
 
How is the project being managed? (Please include any co-operation with external 
stakeholders, including your target audience/ benefactors) (200 words max) 
Describe the company and staff involvement in this project along with any co-operation with 
stakeholders, target and the wider audience. 
 
What is the impact of the project? (200 words max) 
Outline the benefits which your project delivered to society and your business. Where possible you 
should include qualitative and quantitative evidence to support your answer. 
 
How do you communicate this impact to your stakeholders (target & wider audience)? 
(200 words max) 
Outline the communication and PR tools used to promote your project, (examples websites, 
newsletters, press releases, posters and information leaflets). This may be within the company, to 
the project beneficiaries, and your wider audience including media. 
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Do you have any plans to build on/ expand this project? (100 words max) 
Outline any future plans you may have for this project. 
 
Please provide any other relevant information if required, including how this fits into 
your company�s overall CSR strategy (200 words max) 
Outline any other information you feel may be relevant and if possible please give a brief 
summary of how this project fits in to your company�s overall CSR agenda. 
 
Please provide a short summary of why your project deserves to win this award (100 
words max) 
Outline why your project deserves to win this award. In this section you should provide a brief 
overview of the projects aims, benefits and results.  
 
Please note: All projects will be judged on their overall approach to enhancing a positive 
impact on society and on the specific criteria that is contained in the information pack. 
 
While the word count is a maximum limit, answers may be as brief as applicants deem 
appropriate whilst remaining within the page count. 
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Please complete the following form for  consideration for  the Chambers I reland’s 

President’s Awards for  Corporate Social Responsibility 2008 
Environment Category 

(N.B. not to exceed three pages) 
1. Company Name 
Company Name  
No of Employees 1-49 50-249 250+ 
Company type SME LIC MNC 
Awards category Community Environment Workplace 
Postal Address  

 
 
2. Name of Project: 
 
 
3. Descr ibe the project, providing duration, background, development and  

implementation information (450 words max) 
 
 
4. Is the project run at local or  national level? (200 words max) 
 
 
5. What are the aims and objectives of the project and how is the project meeting 

these aims and objectives? (200 words max) 
 
 
6. How is the project being managed? (please include any co-operation with 

external stakeholders, including your  target audience/benefactors) (200 Words) 
 
 
7. What is the impact of the project? (200 words max) 
 
 
8. How do you communicate this impact to your stakeholders (target &  wider  

audience)? (200 words max) 
 
 
9. Do you have any plans to build on/expand this project? (100 words max) 
 
 
10. Please provide any other  relevant information if required, including how this fits 

into your  company’s overall CSR strategy (200 words max) 
 
 
11. Please provide a shor t summary of why your  project deserves to win this award 

(100 words max) 
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Adjudication 
 
The judges will adjudicate each Environment category entry using the following criteria: 

·  Impact of the project on the local community; 
·  Is the project operating at a local or national level; 
·  Absolute degree of impact of the project is it a small local impact or is it a significant 

national impact; 
·  Relative degree of improvement measured/communicated; and 
·  Fit within the company�s wider CSR agenda. 

 
How To Complete The Environment Application Form 
 
Company Details 
Please complete all sections of the company details section. 
 
Name of Project: 
Please give the name of the project you are submitting in this category. 
 
Describe the project, providing duration, background, development and implementation 
information (450 words max) 
In this section you should outline your project by describing the length of time the project has been 
running for, how the project was established, explain the degree of company involvement in the 
project. 
 
Is the project run at a local or national level? (200 words max) 
Brief description of the width and reach of the project. 
 
What are the aims and objectives of the project and how is the project meeting these 
aims and objectives? (200 words max) 
Outline the aims and objectives of the project. Describing the approach that is used to meet the 
aims and objectives. 
 
How is the project being managed? (Please include any co-operation with external 
stakeholders, including your target audience/ benefactors) (200 words max) 
Describe the company and staff involvement in this project along with any co-operation with 
stakeholders, target and the wider audience. 
 
What is the impact of the project? (200 words max) 
Outline the effects your project had on your customers, your business, and on the local or national 
environment.  Where possible you should include qualitative and quantitative evidence to support 
your answer. 
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How do you communicate this impact to your stakeholders (target & wider audience)? 
(200 words max) 
Outline the communication and PR tools used to promote your project, (examples websites, 
newsletters, press releases, posters and information leaflets). This may be within the company, to 
the project beneficiaries, and your wider audience including media. 
 
Do you have any plans to build on/ expand this project? (100 words max) 
Outline any future plans you may have for this project. 
 
Please provide any other relevant information if required, including how this fits into 
your company�s overall CSR strategy (200 words max) 
Outline any other information you feel may be relevant and if possible please give a brief 
summary of how this project fits in to your company�s overall CSR agenda. 
 
Please provide a short summary of why your project deserves to win this award (100 
words max) 
Outline why your project deserves to win this award. In this section you should provide a brief 
overview of the projects aims, benefits and results.  
 
Please note: All projects will be judged on their overall approach to enhancing a positive 
impact on society and on the specific criteria that is contained in the information pack. 
 
While the word count is a maximum limit, answers may be as brief as applicants deem 
appropriate whilst remaining within the page count. 
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Please complete the following form for  consideration for  the Chambers I reland’s 

President’s Awards for  Corporate Social Responsibility 2008 
Workplace Category 

(N.B. not to exceed three pages) 
1. Company Details 
Company Name  
No of Employees 1-49 50-249 250+ 
Company type SME LIC MNC 
Awards category Community Environment Workplace 
Postal Address  

 
2. Name of Project: 
 
 
3. Descr ibe the project, providing duration, background, development and 

implementation information (450 words max) 
 
 
4. What specific staff need is being met by your  project and how is the project 

meeting these needs? (200 words max) 
 
 
5. How is the project being managed? (please include any co-operation with 

external stakeholders, including your  target audience/benefactors) (200 Words 
max) 

 
 
6. What is the impact of the project? (200 words max) 
 
 
7. How do you communicate this impact to your  stakeholders (target &  wider  

audience)? (200 words max) 
 
 
8. Do you have any plans to build on/expand this project? (100 words max) 
 
 
9. Please provide any other  relevant information if required, including how this fits 

into your  company’s overall CSR strategy (200 words max) 
 
 
10. Please provide a shor t summary of why your  project deserves to win this award 

(100 words max) 
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Adjudication 
 
The judges will adjudicate each application in the Workplace category using the following criteria: 

·  Specific staff need met; 
·  Degree of staff involvement/consultation; 
·  Degree of business benefit; 
·  Degree of staff uptake; 
·  Absolute degree of impact of the project; 
·  Relative degree of improvement measured/communicated; and 
·  Fit within the company�s wider CSR agenda. 

 
How To Complete The Workplace Application Form 
 
Describe the project, providing duration, background, development and implementation 
information (450 words max) 
In this section you should outline your project by describing the length of time the project has been 
running for, how the project was established, explain the degree of company involvement in the 
project and any consultation that was undertaken before the project began. 
 
What specific staff need is being met by your project and how is the project meeting 
these needs? (200 words max) 
Outline the staff need that your project is meeting. Describe the approach that is used to meet 
these needs.  
 
How is the project being managed? (Please include any co-operation with external 
stakeholders, including your target audience/ benefactors) (200 words max) 
Describe the company and staff involvement in this project along with any co-operation with 
stakeholders, target and the wider audience. 
 
What is the impact of the project? (200 words max) 
Outline the benefits which your project delivered to your staff and your business. Where possible 
you should include qualitative and quantitative evidence to support your answer. 
 
How do you communicate this impact to your stakeholders (target & wider audience)? 
(200 words max) 
Outline the communication and PR tools used to promote your project, (examples websites, 
newsletters, press releases, posters and information leaflets). This may be within the company, to 
the project beneficiaries, and your wider audience including media. 
 
Do you have any plans to build on/ expand this project? (100 words max) 
Outline any future plans you may have for this project. 
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Please provide any other relevant information if required, including how this fits into 
your company�s overall CSR strategy (200 words max) 
Outline any other information you feel may be relevant and if possible please give a brief  
summary of how this project fits in to your company�s overall CSR agenda. 
 
Please provide a short summary of why your project deserves to win this award (100 
words max) Outline why your project deserves to win this award. In this section you should 
provide a brief overview of the projects aims, benefits and results.  
 
Please note: All projects will be judged on their overall approach to enhancing a positive 
impact on society and on the specific criteria that is contained in the information pack. 
 
While the word count is a maximum limit, answers may be as brief as applicants deem 
appropriate whilst remaining within the page count. 
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Please complete the following form for  consideration for  the Chambers I reland’s 

President’s Awards for  Corporate Social Responsibility 2008 
Marketplace Supplier  Category 
(N.B. not to exceed three pages) 

1. Company Details 
Company Name  
No of Employees 1-49 50-249 250+ 
Company type SME LIC MNC 
Awards category Community Environment Workplace 
Postal Address  

 
2. Name of Project: 
 
 
3. Descr ibe the project, providing duration, background, development and 

implementation information (450 words max) 
 
 
4. What prompted your  company to develop this project, and did you consult with 

your  suppliers before star ting this project? (200 words max) 
 
 
5. What specific area within the supply chain does your  project cover  (e.g. 

sustainable supply chain management/treating suppliers as par tners) (200 words 
max) 

 
 
6. How is the project being managed? (please include any co-operation with 

external stakeholders, including your  target audience/suppliers) (200 Words 
max) 

 
 
7. What is the impact of the project? (200 words max) 
 
 
8. How do you communicate this impact to your stakeholders (target &  wider  

audience)? (200 words max) 
 
 
9. Do you have any plans to build on/expand this project? (100 words max) 
 
 
10. Please provide any other  relevant information if required, including how this fits 

into your  company’s overall CSR strategy (200 words max) 
 
 
11. Please provide a shor t summary of why your  project deserves to win this award 

(100 words max) 
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Adjudication 
 
The judges will adjudicate each application in the Marketplace Supplier category using the 
following criteria: 

·  Specific area the supply chain that your project covers; 
·  Degree of supplier involvement/consultation; 
·  Degree of business benefit; 
·  Degree of supplier benefit; 
·  Relative degree of improvement measured/communicated; and 
·  Fit within the company�s wider CSR agenda. 

 
How To Complete The Marketplace Supplier Application Form 
 
Describe the project, providing duration, background, development and implementation 
information (450 words max) 
In this section you should outline your project by describing the length of time the project has been 
running for, how the project was established, explain the degree of company involvement in the 
project and the width and reach of the project within the community. 
 
What prompted your company to develop this project, and did you consult with your 
suppliers before starting this project? (200 words max) 
Brief description of why your company established this project and of any supplier consultation 
you may have entered before establishing this project.  
 
What specific area within the supply chain does your project cover (e.g. sustainable 
supply chain management/ treating suppliers as partners) (200 words max) 
Brief description of what area of the supply chain does your project effect (examples, Increased 
standard of goods and services, improved efficiency, decreased potential for reputational risks, 
greater security of supply) 
 
How is the project being managed? (Please include any co-operation with external 
stakeholders, including your target audience/ supplier) (200 words max) 
Describe the company and staff involvement in this project along with any co-operation with 
stakeholders, target and the wider audience. 
 
What is the impact of the project? (200 words max) 
Outline the benefits which your project delivered to your customers and business. Where possible 
you should include qualitative and quantitative evidence to support your answer. 
 
How do you communicate this impact to your stakeholders (target & wider audience)? 
(200 words max) 
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Outline the communication and PR tools used to promote your project, (examples websites, 
newsletters, press releases, posters and information leaflets). This may be within the company, to 
the project beneficiaries, and your wider audience including media. 
 
Do you have any plans to build on/ expand this project? (100 words max) 
Outline any future plans you may have for this project. 
 
Please provide any other relevant information if required, including how this fits into 
your company�s overall CSR strategy (200 words max) 
Outline any other information you feel may be relevant and if possible please give a brief 
summary of how this project fits in to your company�s overall CSR agenda. 
 
Please provide a short summary of why your project deserves to win this award (100 
words max) 
Outline why your project deserves to win this award. In this section you should provide a brief 
overview of the projects aims, benefits and results.  
 
Please note: All projects will be judged on their overall approach to enhancing a positive 
impact on society and on the specific criteria that is contained in the information pack. 
 
While the word count is a maximum limit, answers may be as brief as applicants deem 
appropriate whilst remaining within the page count. 
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Please complete the following form for  consideration for  the Chambers I reland’s 

President’s Awards for  Corporate Social Responsibility 2008 
Marketplace Customer Category 
(N.B. not to exceed three pages) 

1. Company Details 
Company Name  
No. of Employees 1-49 50-249 250+ 
Company type SME LIC MNC 
Awards category Community Environment Workplace 
Postal Address  

 
2. Name of Project: 

 
3. Descr ibe the project, providing duration, background, development and  

implementation information (450 words max) 
 
 
4. What prompted your  company to develop this project, and did you consult with 

your  customers before star ting this project? (200 words max) 
 
 
5. What specific customer need is this project meeting and how does the project 

meet these needs? (200 words max) 
 
 
6. How is the project being managed? (please include any co-operation with 

external stakeholders, including your  target audience/benefactors) (200 Words) 
 
 
7. What is the impact of the project? (200 words max) 
 
 
8. How do you communicate this impact to your stakeholders (target &  wider  

audience)? (200 words max) 
 
 
9. Do you have any plans to build on/expand this project? (100 words max) 
 
 
10. Please provide any other  relevant information if required, including how this fits 

into your  company’s overall CSR strategy (200 words max) 
 
 
11. Please provide a shor t summary of why your  project deserves to win this award 

(100 words max) 
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Adjudication 
 
The judges will adjudicate each application in the Marketplace Customer category using the 
following criteria: 

·  Specific customer need met; 
·  Degree of customer involvement/consultation; 
·  Degree of business benefit; 
·  Degree of customer benefit; 
·  Relative degree of improvement measured/communicated; and 
·  Fit within the companies wider CSR agenda. 

 
How To Complete The Marketplace Customer Application Form 
 
Describe the project, providing duration, background, development and implementation 
information (450 words max) 
In this section you should outline your project by describing the length of time the project has been 
running for, how the project was established, explain the degree of company involvement in the 
project and the width and reach of the project within the community. 
 
What prompted your company to develop this project, and did you consult with your 
customers before starting this project? (200 words max) 
Brief description of why your company established this project and of any customer consultation 
you may have entered before establishing this project.  
 
What specific customer need is this project meeting and how does the project meet 
these needs? (200 words max) 
Outline the Customer need that your project is meeting (responsible marketing, providing 
accessible information, offering choice of products or services, ensuring customer safety and 
excluded groups). Describe the approaches that are used to meet the customer�s needs.  
 
How is the project being managed? (Please include any co-operation with external 
stakeholders, including your target audience/ suppliers) (200 words max) 
Describe the company and staff involvement in this project along with any co-operation with 
stakeholders, target and the wider audience. 
 
What is the impact of the project? (200 words max) 
Outline the benefits which your project delivered to your customers and business. Where possible 
you should include qualitative and quantitative evidence to support your answer. 
 
How do you communicate this impact to your stakeholders (target & wider audience)? 
(200 words max) 
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Outline the communication and PR tools used to promote your project, (examples websites, 
newsletters, press releases, posters and information leaflets). This may be within the company, to 
the project beneficiaries, and your wider audience including media. 
 
 
Do you have any plans to build on/ expand this project? (100 words max) 
Outline any future plans you may have for this project. 
 
Please provide any other relevant information if required, including how this fits into 
your company�s overall CSR strategy (200 words max) 
Outline any other information you feel may be relevant and if possible please give a brief 
summary of how this project fits in to your company�s overall CSR agenda. 
 
Please provide a short summary of why your project deserves to win this award (100 
words max) 
Outline why your project deserves to win this award. In this section you should provide a brief 
overview of the projects aims, benefits and results.  
 
Please note: All projects will be judged on their overall approach to enhancing a positive 
impact on society and on the specific criteria that is contained in the information pack. 
 
While the word count is a maximum limit, answers may be as brief as applicants deem 
appropriate whilst remaining within the page count. 
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Section Six:                  Conditions of Entry 
 
1. Eligibility  

a. All categories of the Awards are open to all companies that have a business 
presence in Ireland. The awards are not open to social enterprises, voluntary 
sector organizations.  

b. Entries are welcome from small, medium and large businesses and from 
individual business units of larger organisations. 

 
2. Re-submission: If the same project is submitted in successive years, differences in 

scope/impact/communications must be evident and clearly demonstrated. 
 

3. Multiple Entries: Companies or individual business units may enter more than one 
category and may make multiple entries into a single category provided the entries are 
based on distinct and separate programmes. The same programme cannot be entered 
twice in a single category.  

 
4. Submitting Entries: All applications must be completed electronically and submitted via 

email to csrawards@chambers.ie. Handwritten or hard copy applications will not be 
accepted. Entries are free of charge.  

 
5. Receipt of Entry: Entries will be acknowledged on receipt via email.  Please ensure that 

you have received confirmation of your nomination as following the closing date, as no 
correspondence will be entered into afterwards. Information included in entries will 
become the property of Chambers Ireland and entries will not be returned.  
 

6. Proof of Entry: Proof of sending (by email or post) is not proof of receipt by Chambers 
Ireland. 

 
7. Supporting Material:  Supporting material may include brochures, photographs, media 

coverage etc. One piece of supporting material may be forwarded in hard or soft copy 
format to Chambers Ireland. Enclosures are for information purposes only and will not 
form a basis for the judges� decisions. Enclosures will only be available for viewing by the 
judges at the convening of the judging panel. 

 
8. Word Count: Entries must not exceed three pages of Times New Roman, 11 font size 

text. In the interests of fairness this rule will be strictly enforced with assessors only 
considering three pages of any entry. Please note, the word count is a maximum limit and 
answers may be as brief as applicants deem appropriate. 

 

9. Language: Entries should be in English and will only be accepted on the official 
application form. 
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10. Closing Date: Entries must be submitted by 5pm on Friday, 2nd May 2008. 
 
11. Short Lists: 

a. A shortlist of projects in each category will be selected prior to the awards 
ceremony.  

b. All shortlisted companies will be asked to supply a suitable photo of their project 
and submit material for use in a DVD of the awards. 

 
12. Announcement of Results: Companies will be notified as to whether or not they have 

been short-listed for an award. Winners will be presented at the Annual CSR Awards to be 
held on 18th September 2008 in the the Crowne Plaza Dublin, Northwood. 

 
13. Judging:  

a. Entries will be judged by an independent and impartial panel of judges.  The 
judges' decision is final and no correspondence will be entered into.   

b. Please note that where the standard of applications is particularly high, the 
judges may opt to present additional awards under relevant subthemes within 
the category in question.  

 
14. Publicity: Winning entries will be publicised. Applicants are responsible for making 

appropriate arrangements to protect any intellectual property associated with their 
application. Winners may be requested to participate in event publicity. 
 

15. Please note: 
a. Entries are treated in the strictest of confidence. 
b. The organisers reserve the right to withdraw an award from any applicant 

supplying false information within their entry. Judges reserve the right to audit 
any information supplied. 

c. By completing an entry for the awards you agree to these terms and conditions. 
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Section Seven:  Further Information 

Applications forms and guidance notes are available to download from Chambers Ireland’s website 
at www.chambers.ie. 

For any queries regarding the application procedure you may contact: 

Elizabeth Bowen 
Chambers Ireland 
17 Merrion Square 
Dublin 2 
Ph: (01) 400 4304 
Email: elizabeth.bowen@chambers.ie 
 
 
 
Gala Awards Event 
The gala awards will take place on 18th September 2008 in the the Crowne Plaza Dublin, 
Northwood.  
 
For more information regarding this event or to reserve a table, please contact James Kiernan at 
james.kiernan@chambers.ie or (01) 400 4327. 
 


